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Over the past few decades, research on metaphor has focused almost exclusively on its verbal and cognitive
dimensions. In Pictorial Metaphor in Advertising, Charles Forceville argues that metaphor can also occur in
pictures and draws on relevant studies from various disciplines to propose a model for the identification,
classification, and analysis of 'pictorial metaphors'. By using insights taken from a range of linguistic, artistic
and cognitive perspectives for example, interaction and relevance theory, Forceville shows not only how
metaphor can occur in pictures, but also provides a framework within which these pictorial metaphors can be
analyzed.
The theoretical insights are applied to thirty advertisements and billboards of British, French, German and
Dutch origin. Apart from substantiating the claim that it makes sense to talk about `pictorial metaphors', the
detailed analyses of the advertisements suggest how metaphor theory can be employed as a tool in media
studies. Context in its various manifestations plays a key role in the analyses. Furthermore, the results of a
small-scale experiment shed light on where general agreement about the meaning of a pictorial metaphor can
shade over into other more idiosyncratic but equally valid interpretations. The final chapter sketches the
ways in which the insights gained can be used for further research.
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From reader reviews:

George Carter:

Reading a e-book can be one of a lot of activity that everyone in the world loves. Do you like reading book
so. There are a lot of reasons why people enjoyed. First reading a book will give you a lot of new facts.
When you read a reserve you will get new information simply because book is one of various ways to share
the information or their idea. Second, studying a book will make you actually more imaginative. When you
reading a book especially fictional works book the author will bring someone to imagine the story how the
characters do it anything. Third, you are able to share your knowledge to others. When you read this Pictorial
Metaphor in Advertising, you are able to tells your family, friends in addition to soon about yours book.
Your knowledge can inspire average, make them reading a reserve.

Samuel Brooks:

The reason? Because this Pictorial Metaphor in Advertising is an unordinary book that the inside of the book
waiting for you to snap it but latter it will shock you with the secret that inside. Reading this book alongside
it was fantastic author who have write the book in such amazing way makes the content interior easier to
understand, entertaining technique but still convey the meaning totally. So , it is good for you for not
hesitating having this any more or you going to regret it. This phenomenal book will give you a lot of
positive aspects than the other book have such as help improving your expertise and your critical thinking
approach. So , still want to hesitate having that book? If I had been you I will go to the publication store
hurriedly.

Sang O\'Connor:

You could spend your free time to read this book this e-book. This Pictorial Metaphor in Advertising is
simple bringing you can read it in the park your car, in the beach, train and soon. If you did not get much
space to bring typically the printed book, you can buy typically the e-book. It is make you quicker to read it.
You can save typically the book in your smart phone. So there are a lot of benefits that you will get when one
buys this book.

Tammie Turman:

What is your hobby? Have you heard that will question when you got learners? We believe that that problem
was given by teacher on their students. Many kinds of hobby, Everyone has different hobby. And you know
that little person like reading or as reading through become their hobby. You must know that reading is very
important as well as book as to be the thing. Book is important thing to provide you knowledge, except your
personal teacher or lecturer. You will find good news or update with regards to something by book. A
substantial number of sorts of books that can you take to be your object. One of them is Pictorial Metaphor in
Advertising.
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